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CREATIVE++

I have 20+ years of experience in creative direction, graphic 

design and interactive development in Japan with a proven track 

record with large agencies, small studios and ad hoc project 

teams doing award-winning creative work for a broad spectrum of 

clients; from venerate Blue Chips to red hot start-ups. 

3 decades of design work have trained me to combine the creative 

spirit with the analytical mind, allowing me to leverage new 

technologies and original ideas to deliver effective solutions 

to 21st century communication challenges.

As a participative leader, I have had successes in delivering 

projects with multi-cultural and multi-lingual teams. I'm 

particularly interested in using characters & storytelling 

across multiple platforms to engage and delight (and sell!).

Specialties: Branding & Identity, Content Strategy, 

E-commerce Solutions



KIMONO CASUAL

KIMONO CASUAL is the main site for a new brand of Casual 
Wear based on traditional Japanese Kimono Fabrics. First 
up was creating a visual identity for the brand. The 
identity reflects the mission of the brand to repurpose 
traditional Kimono fabrics into new modern designs and 
sell them online around the world.The second part of the 
project was to develop a content portal showing the past, 
present and future of the world of Kimono Fashion. The 
project is still ongoing, with the final phase being an E-
Commerce component coming online in 2014. Stay tuned,
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Kimono Casual Brand Identity

Kimono Casual

2013-09

NEX Communications

Brand Identity Design

http://kimonocasual.com

http://bartendersclub.suntory.co.jp/
http://bartendersclub.suntory.co.jp/
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Kimono Casual Portal Site

Kimono Casual

2013-12

NEX Communications

Creative Direction, Design, Coding

http://kimonocasual.com

http://bartendersclub.suntory.co.jp/
http://bartendersclub.suntory.co.jp/


LOHACO

In 2012, Yahoo! Japan and Askul decided to collaborate to 
create LOHACO - a new  E-commerce site to go head to-head 
with likes of Amazon in the consumer space. The team 
consisted of members of Askul's veteran e-commerce team, a 
select group of Yahoo! Japan employees and web specialists 
contracted through the IMJ Group. 

In less than 6 months we built Lohaco. I was responsible 
for the User Interface and all the front end templates and 
elements. We came up with a simple and elegant design that 
lets the focus remain on the products.
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LOHACO E-commerce PC site

Yahoo! Japan X Askul

2012-12 

IMJ Japan

Project Mgmt., Art Direction, Design

http://lohaco.jp

http://lohaco.jp
http://lohaco.jp
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LOHACO E-commerce PC site

Yahoo! Japan X Askul

2012-12 

IMJ Japan

Project Mgmt., UI Design, Art Direction, 

http://lohaco.jp

http://lohaco.jp
http://lohaco.jp
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LOHACO E-commerce PC site

Yahoo! Japan X Askul

2012-12 

IMJ Japan

Project Mgmt., UI Design, Art Direction, 

http://lohaco.jp

http://lohaco.jp
http://lohaco.jp


norton fighter

"At the dawn of the 21st century, the Internet space has 
grown to completely encompass the Earth. While its an 
exciting age of new technologies and new discoveries, this 
space is also infested with a variety of threats, who use 
cunning attack methods to ruin personal computers, corrupt 
date and - even worse - deceive and defraud people. Norton 
Fighter's crucial mission is to protect us, and help us 
protect ourselves as mankind moves into this exciting new 
phase of its evolution."



Norton Fighter Phase one
Initially developed for a product launch in fall of 2007, 
Norton Fighter had a tremendously positive reception for 
Symantec. A brave client then took the plunge and committed to 
using Norton Fighter across all communications for the rest of 
the year. Performance events at key locations not only boosted 
sales but re-energized the brands relationship with the 
powerful Japanese electronics retailers who embraced the 
campaign. One store even invited the performers to stage a 
mock security battle inside the store at the point of 
sale.This also provided the opportunity for guerrilla events 
around Tokyo and Osaka, and juicy fodder for news sites, 
YouTube and blogs.Norton Fighter fan communities established 
on Social networks took the brand to touch-points it had never 
imagined it could be in.

Print magazine ads used a variety of approaches to connect 
with different audiences. An ad aimed at the hardcore fan, 
with a complete breakdown of Norton Fighters powers in a style 
that mimics similar magazine spreads from the 70's. 

To help promote Norton’s newly launched Anti-Bot Security 
product a full-episode of the Norton Fighter was produced 
again drawing heavily on the 70's superhero genre. 



CREATIVE++

=

Phishing Worms

Trojan Horse

Bots Attack

Viruses Henchmen

Norton Fighter is the embodiment of Norton Security product benefits, both 
technical and emotional, and was created for a product launch in September 
2007. Utilizing the trope of a 1970's  Japanese superhero TV show, the 
campaign overwhelmingly resonated with the target audience. Specific internet 
threats were mapped to various villains, that our hero could then defeat. It 
soon became clear that Norton Fighter was a breath of fresh air in a stagnant 
marketing space, crowded with ads of dry technical claims and generic photos 
of smiling users. It made a dull topic not only understandable but enjoyable.

Norton Fighter
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PC Magazine Advertisement

Symantec

2007.11

Script

Creative Direction
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CREATIVE++



norton fighter phase 2
The continued popularity of Norton Fighter emboldened the 
client to continue to use the character throughout 2008. The 
storyline was expanded to include an "upgrade" to the 
character, expand the number of villains, and the creation of 
a support team - The Norton Operations Center - which would 
give a platform to go into deeper product and technical 
explanations without kludging up the simple-to-grasp hero-
villain metaphor and maintaining a total cohesion to the 
overall campaign. Two new websites were created, POS materials 
featuring the character, and events continued. The second 
phase of the campaign culminated with a massive press event in 
front of Shinjuku station featuring a 10 meter tall Norton 
Fighter and a live battle against Dave Spector.
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=

“Episode Guide” Marketing schedule

Norton Fighter v2



CREATIVE++

Spyware

Spam MonsterCyber Crime BossSpyzoid
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Norton Operations Center Team
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Ltd. Ed. Package Instore POS Magazine

Press events
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Manga
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Norton Fighter V2 website

Symantec

2008.03

Alieneye

Creative Direction, Design, Project Mgt.
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Norton Operations website

Symantec

2008.03

Alieneye

Creative Direction, Design, Project Mgt.
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Norton Operations website

Symantec

2008.03

Alieneye

Creative Direction, Design, Project Mgt.
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Symantec Partner content

Symantec

2008.03

Alieneye

Creative Direction, Design
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Shinjuku Event



Recent works

I have been freelancing part-time since 2007, and full-time 
from 2011, and have worked on a wide range of projects for a 
broad spectrum of clients sometimes through agencies or 
directly with clients. Responsibilities for some focussed 
solely on creative direction or project management - while 
other projects encompassed the whole she-bang of total 
production - from initial planning to copywriting and coding.
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A Tokyo-based Charity was searching for an acronym and logo that 

encapsulated their mission of helping the Children of Tohoku. 

This solution came with an added bonus in the catchline! 

(AN-ZU is Japanese for Apricot)

APRICOT Identity

APRICOT

2013-04

CREATIVE++

Naming, Design

http://apricotchildren.org

http://bartendersclub.suntory.co.jp/
http://bartendersclub.suntory.co.jp/
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RAPPORT identity

RAPPORT

2014-02

CREATIVE++

Creative Direction, Design, 

http://rapportrecruiting.jp

Logo design for a new Recruiting Company

http://bartendersclub.suntory.co.jp/
http://bartendersclub.suntory.co.jp/
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SUNTORY Bartenders

SUNTORY

2013-02

IMJ Japan

Creative Direction, Design, 

http://bartendersclub.suntory.co.jp/

http://bartendersclub.suntory.co.jp/
http://bartendersclub.suntory.co.jp/
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TiGR Lock Japan website

Road Marketing 

2012-07

CREATIVE++

Creative Direction, Design, Coding

http://tigrlock.jp

http://tigrlock.jp
http://tigrlock.jp
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Sport-Hits Web Site

Weatherly Japan

2012-04

CREATIVE++

Creative Direction, Design, Coding

http://sports-hits.jp

http://sports-hits.jp
http://sports-hits.jp
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Where in Tokyo 

Lobster Inc.

2011-11

CREATIVE++

Identity Design, Interface Design 

whereintokyo.com



PROJECT:

CLIENT:

DATE:

AGENCY:

ROLE:

URL:

CREATIVE++

RD3 Web Application

Readers Digest China

2011-11

Godfrey Q Partners Beijing

Interface Design, Creative Direction

n/a
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Yamato DM English Website

Yamato DM

2011-06

CREATIVE++

Creative Direction, Copywriting, 
Design, Illustration, Coding

http://www.yamato-dm.co.jp/en/

http://www.yamato-dm.co.jp/en/index.html
http://www.yamato-dm.co.jp/en/index.html
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FIG-X Online Shop

Fig-lab

2010-12

CREATIVE++

Creative Direction, Design, Coding

http://fig-x.jp

http://fig-x.jp
http://fig-x.jp
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RxH USA Social Commerce site 

RealxHead toys

2010-09

CREATIVE++

Creative Direction, Design, Coding

http://realxhead.us

http://realxhead.us
http://realxhead.us
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RxH USA Social Commerce site 

RealxHead toys

2010-09

CREATIVE++

Creative Direction, Design, Coding

http://realxhead.us

http://realxhead.us
http://realxhead.us
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Japan World Cup Bid proposal 

Japan World Cup Bid Committee 

2010-04

Giles Murray & Assoc.

Creative Direction, Design



yodobi (

At Vanten, we were at the cutting edge a new media frontier - 
the then newly emerging field of networked Digital Signage. 
With Yodobashi Camera we found an amazing partner to work with 
while we continued to improve our EngageMedia, our Digital 
Signage ASP, and show off some of the advantages of this new 
media. We were tasked with the full Digital Signage operations 
of the large outdoor “Visions” at three of their biggest 
retail locations - Akihabara, Yokohama, & Umeda (Osaka) - via 
Vanten’s proprietary EngageMedia Digital Signage ASP. This 
included the programming, ad sales, content development and 
interactive promotions. One of the tasks was the  branding the 
new media channel - Yodobi - developing the logo, character 
and Station idents. Over the relationship I worked with many 
brands like Microsoft, Sony and Toshiba to develop 
advertisements and sales event content, plus all the content 
for Yodobashi Camera. I also developed the User Interface for 
the EngageMedia ASP.
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Yodobi Channel Identity

Yodobashi Camera

2007-2010

Vanten K.K.

Creative Direction, Identity Design

yodobi.com

channel logo

channel website

character

http://yodobi.com
http://yodobi.com
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Yodobi Channel Idents

Yodobashi Camera

2008-2010

Vanten K.K.

Creative Direction, Project Management

yodobi.com

http://yodobi.com
http://yodobi.com
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Digital Signage + mobile game

Toshiba PC / Yodobashi Camera

2009-04

Vanten K.K.

Creative Direction, Design, Project Mgmt.

view on YouTube

To promote its laptops and showcase digital signage technology capable of 
utilizing real-time data over the Internet, electronics giant Toshiba tested 
an interactive digital billboard in Tokyo last weekend that allowed YouTube 
users and pedestrians with mobile phones to play video games against each 
other.

Each game involved up to six players in a 90-second race to paint squares on 
a grid and hunt for Toshiba’s cuddly Pala-Chan mascot. Mobile phone players 
followed the action on the billboard and used the number keys on their 
handsets to control the game’s paint brushes, while YouTube players on 
computers used the arrow keys on their keyboards.

http://www.youtube.com/watch?v=d8O7XfRKpwM
http://www.youtube.com/watch?v=d8O7XfRKpwM
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What do you do when you are about to release the most highly anticipated Game 
platform in history? You schedule a highly visible launch event at the largest 
electronics retail shop in the world - Yodobashi Camera Akiba. That’s just 
what Sony electronics did to launch it Playstation 3 Game Console. 

With a huge cheering crowd and the international press gathered before the 
Yodobashi Vision, the Playstation was launched with a precise countdown to 
sale time. The resulting footage of the countdown was seen almost every 
nighttime newscast in Japan as well as on CNN. 

Sony PS3 Launch Event

Sony / Yodobashi Camera

2008

Vanten K.K.

Creative Direction, Contents Design

n/a



PROJECT:

CLIENT:

DATE:

AGENCY:

ROLE:

URL:

CREATIVE++

English Introduction movie

Yodobashi Camera

2010

Vanten K.K.

Creative Direction, Character Design

n/a
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EgaeMedia ASP interface

Vanten K.K.

2010

Vanten K.K.

Creative Direction, I/F Design

n/a



ogilvy Interactive

My tenure at Ogilvy & Mather (OM) was split into 2 phases. The 
first couple of years was spent as part of the mOgilvy team, 
Ogilvy APAC's regional mobile consultancy. Working with 
Northwest Airlines and Lipton, I learned tremendous amounts 
about moving brands into emerging communication channels. As 
mobile matured, our unit was rolled into the existing 
OgilvyInteractive/OgilvyOne offering. Working with brands like 
Dove and Cisco, I learned about cross-channel communications, 
helping cients develop relationships with consumers that 
worked both online and off.  I also worked on enhancing the 
overall agency's web presence, creating their first online 
portfolio.
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Lipton Mobile Mail Magazine

Unilever Japan

2003.04

mOgilvy

Creative Direction, Content development



PROJECT:

CLIENT:
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Lipton Wakuwaku Campaign

Unilever Japan

2003.12

OgilvyInteractive Japan

Creative Direction

mobile wallpapers
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Do! Asia online campaign

Northwest Airlines

2002.11

Ogilvy Interactive Japan

Creative Direction, Design, 

6NORTHWESTAIRLINES 6NORTHWESTAIRLINES 6NORTHWESTAIRLINES 6NORTHWESTAIRLINES

6NORTHWESTAIRLINES 6NORTHWESTAIRLINES 6NORTHWESTAIRLINES 6NORTHWESTAIRLINES

6NORTHWESTAIRLINES 6NORTHWESTAIRLINES

6NORTHWESTAIRLINES 6NORTHWESTAIRLINES

6NORTHWESTAIRLINES 6NORTHWESTAIRLINES

6NORTHWESTAIRLINES 6NORTHWESTAIRLINES

6NORTHWESTAIRLINES 6NORTHWESTAIRLINES

6NORTHWESTAIRLINES 6NORTHWESTAIRLINES

microsite

mobile 
wallpapers
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Day Zero microsite + banners

Cisco Japan

2004.09

Ogilvy Interactive Japan

Creative Direction
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MyDove crossmedia CRM program

Unilever Japan

2004.03

Ogilvy Interactive Japan

Creative Direction, Project Management
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CREATIVE++

MyDove community website

Unilever Japan

2004.09

Ogilvy Interactive Japan

Creative Direction, Project Management
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Ogilvy Japan online portfolio

Ogilvy Japan

2005.07

Ogilvy Interactive

Creative Direction, Design, 
Project Management
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CREATIVE++

Ogilvy Japan online portfolio

Ogilvy Japan

2005.07

Ogilvy Interactive

Creative Direction, Design, 
Project Management



OLD SCHOOL

I have been building websites in Japan since 1995, and while 
these designs may be “old-fashioned” by modern standard, they 
represent important milestones in my career, 

I built the first Japanese websites for Heineken Japan- which 
included a database-driven Bar Locator; Nokia Japan - 
including one of Japan’s first online store; and adidas Japan, 
featuring content for the 1998 world cup. Also an extranet 
website for Coca-Cola Japan called Coca-Cola Club.
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Nokia Japan first website

Nokia Japan

1997.04

Bates Interactive Japan

Creative Direction, Design, Coding
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DATE:

AGENCY:

ROLE:

CREATIVE++

Heineken Japan first website

Heineken Japan

1997.07

Bates Interactive Japan

Creative Direction, Design, Coding
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AGENCY:
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Adidas Japan first website

Adidas Japan

1998.07

Infoplus Japan

Creative Direction, Design, Coding
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CLIENT:
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ROLE:
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Coca-Cola Club website

Coca-Cola Japan

1999.08

Infoplus Japan

Creative Direction, Design, Coding
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Sony AV Media website

SONY Japan

2000.11

Alienbug Design

Creative Direction, Design, Coding
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William Blake Online

Tate Modern

2002.05

Giles Murray & Assoc.

Creative Direction, Design



EXTRAS

A “walk-on-the-wild-side” selection of logos, print 
design, business cards, CD covers, websites and editorial 
design from the past 10 years. These are more personal 
projects done for mucisians, designers and creators.



PROJECT:

CLIENT:

DATE:

AGENCY:

ROLE:

CREATIVE++



PROJECT:

CLIENT:

DATE:

AGENCY:

ROLE:

CREATIVE++



PROJECT:

CLIENT:

DATE:

AGENCY:

ROLE:

CREATIVE++



PROJECT:

CLIENT:

DATE:

AGENCY:

ROLE:

URL:

CREATIVE++



PROJECT:

CLIENT:

DATE:

AGENCY:

ROLE:

URL:

CREATIVE++



PROJECT:

CLIENT:

DATE:

AGENCY:

ROLE:

CREATIVE++

2012 biz card

2004 biz card & logo
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norton fighter Character design

"At the dawn of the 21st century, the Internet space has 
grown to completely encompass the Earth. While its an 
exciting age of new technologies and new discoveries, this 
space is also infested with a variety of threats, who use 
cunning attack methods to ruin personal computers, corrupt 
date and - even worse - deceive and defraud people. Norton 
Fighter's crucial mission is to protect us, and help us 
protect ourselves as mankind moves into this exciting new 
phase of its evolution."
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